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64% of unemployed healthcare 
professionals lost their jobs 
due to COVID-19’s impact on 
their organizations. 1

52% of clinicians have reported 
increased anxiety, burnout, 
or mental health issues during 
the pandemic. 2

51.3% of consumers say 
convenience is the most 
critical factor in their 
choice of providers.4 

84% of customers say being treated 
like an individual, not a number, 
is very important.5 

73% expect companies to 
understand their needs 

and expectations.6 

Overwhelmed, understa�ed 
providers struggle to deliver 
individualized, compassionate 
care while balancing patient 
and business needs. 

Patients accustomed to quick 
answers and feeling anxious 
about the pandemic expect 
more immediate access 
to providers. 

Healthcare providers can’t 
provide the service patients 
expect, leading to patient 
churn and future sta� cuts, 
starting the cycle over. 

Telehealth 2.0: beating burnout and 
delivering on patient expectations

Healthcare is facing a sta�ng crisis. 

At the same time, patient expectations have intensified. 

A challenging equation:

How can providers deliver? 

Adopt reliable, long-term telehealth solutions.

 • 83% of patients are likely to use telemedicine after COVID-19.9

Augment sta� with patient experience professionals.

 • Reduces the burden on personnel.

 • Ensures a compassionate response with every patient. 

 • Minimizes turnover among current and future sta�. 

Why chat? 
 • Creates quick connections with patients. 
 • Addresses frequently asked questions. 
 • Gathers critical data about website visitors. 

O�er easy ways for patients to connect online.

SARA

The industry needs 5.9 million more nurses to meet global demand—and job growth 
is “barely keeping pace with population growth.”3 
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“As we go about our day seeing patients, the receptionists at Ruby make 
sure client calls are answered and that messages are delivered to the 
right people. I know that when we are gone or away from the clinic, 
I can count on them to follow our instructions and guide our calls exactly 
where they need to go. After almost 11 years as a customer, I consider 
Ruby an indispensable part of our business.”

–Erin Moline, Owner, Confluence Clinic

73% of consumers report satisfaction with their live chat experiences—
the highest level of all customer service channels.10 

See how easy it is to meet—and exceed—your patients’ expectations in 2021. 
Discover Ruby’s virtual patient engagement solution.  

Visit ruby.com/healthcare 

Find a partner who delivers the 
same consistent, compassionate 
experience over the phone and 
via chat. 
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